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Foreword

ISO (the International Organization for Standardization) is a worldwide federation of national standards bodies
(ISO member bodies). The work of preparing International Standards is normally carried out through ISO
technical committees. Each member body interested in a subject for which a technical committee has been
established ha;?e right to be represented on that committee. International organizations, governmental and
non-governmen#al gin liaison with ISO, also take part in the work. ISO collaborates closely with the
International Ele@chnical Commission (IEC) on all matters of electrotechnical standardization.

International Stande&?ar/e drafted in accordance with the rules given in the ISO/IEC Directives, Part 2.

The main task of techn
adopted by the technical
International Standard requi

committees is to prepare International Standards. Draft International Standards
mittees are circulated to the member bodies for voting. Publication as an
pproval by at least 75 % of the member bodies casting a vote.

Attention is drawn to the possibifff) that some of the elements of this document may be the subject of patent
rights. 1ISO shall not be held respow%g for identifying any or all such patent rights.

ISO 26000 was prepared by ISO/TMB rking Group on Social Responsibility.

This International Standard was develop@using a multi-stakeholder approach involving experts from more
than 90 countries and 40 international or brogédly-based regional organizations involved in different aspects of
social responsibility. These experts were six different stakeholder groups: consumers; government;
industry; labour; non-governmental organizatio@ (NGOs); and service, support, research, academics and
others. In addition, specific provision was made[o‘achieve a balance between developing and developed
countries as well as a gender balance in drafting ups. Although efforts were made to ensure balanced
participation of all the stakeholder groups, a full an uitable balance of stakeholders was constrained by
various factors, including the availability of resources arfthe need for English language skills.

s

s,
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Introduction

Organizations around the world, and their stakeholders, are becoming increasingly aware of the need for and
benefits of socially responsible behaviour. The objective of social responsibility is to contribute to sustainable
development.

An organization's perfé?\ nce in relation to the society in which it operates and to its impact on the
environment has becon@‘critical part of measuring its overall performance and its ability to continue
operating effectively. This q\in part, a reflection of the growing recognition of the need to ensure healthy
ecosystems, social equity a ood organizational governance. In the long run, all organizations' activities
depend on the health of the S ecosystems. Organizations are subject to greater scrutiny by their various
stakeholders. The perception reality of an organization's performance on social responsibility can
influence, among other things: Q

— its competitive advantage; z

— its reputation; %

— its ability to attract and retain workers or n@:qbers, customers, clients or users;
— the maintenance of employees' morale, comr@nent and productivity;

— the view of investors, owners, donors, sponsors ad@.e financial community; and
— its relationship with companies, governments, the me.é\}‘suppliers, peers, customers and the community
in which it operates. ®
This International Standard provides guidance on the underlying principles of social responsibility, recognizing
social responsibility and engaging stakeholders, the core subjec%issues pertaining to social responsibility
(see Table 2) and on ways to integrate socially responsible beh r into the organization (see Figure 1).
This International Standard emphasizes the importance of results anﬁ%rovements in performance on social
responsibility. Vo

This International Standard is intended to be useful to all types of organizQ in the private, public and non-
profit sectors, whether large or small, and whether operating in developed o@eveloping countries. While not
all parts of this International Standard will be of equal use to all types of org@ﬁtions, all core subjects are
relevant to every organization. All core subjects comprise a number of iss and it is an individual
organization's responsibility to identify which issues are relevant and significant fo organization to address,
through its own considerations and through dialogue with stakeholders.

Governmental organizations, like any other organization, may wish to use this @;ﬁtional Standard.
However, it is not intended to replace, alter or in any way change the obligations of the stat@

Every organization is encouraged to become more socially responsible by using this International Standard.

Recognizing that organizations are at various stages of understanding and integrating social responsibility,
this International Standard is intended for use by those beginning to address social responsibility, as well as
those more experienced with its implementation. The beginner may find it useful to read and apply this
International Standard as a primer on social responsibility, while the experienced user may wish to use it to
improve existing practices and to further integrate social responsibility into the organization. Although this
International Standard is meant to be read and used as a whole, readers looking for specific types of
information on social responsibility may find the outline in Table 1 useful. Box 1 provides summary information
to assist users of this International Standard.

Vi © 1SO 2010 — All rights reserved
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This International Standard provides guidance to users and is neither intended nor appropriate for certification
purposes. Any offer to certify to 1SO 26000 or any claim to be certified to 1SO 26000 would be a
misrepresentation of the intent and purpose of this International Standard.

Reference to any voluntary initiative or tool in Annex A of this International Standard does not imply that ISO
endorses or gives special status to that initiative or tool.

Table 1 — ISO 26000 outline

Clause title )\ Clause Description of clause contents
A number
Scope /<p Clause 1 | Defines the scope of this International Standard and identifies certain
limitations and exclusions.
Terms and use 2 | ldentifies and provides the definition of key terms that are of fundamental
definitions importance for understanding social responsibility and for using this

o

International Standard.

Understanding social
responsibility

Clau's@

4

Describes the important factors and conditions that have influenced the

.)development of social responsibility and that continue to affect its nature
%9 practice. It also describes the concept of social responsibility itself —

at it means and how it applies to organizations. The clause includes
guidance for small and medium-sized organizations on the use of this
Inté&dhational Standard.

Principles of social Clause 4 Introo%s and explains the principles of social responsibility.
responsibility
=
Recognizing social Clause 5 | Addresses @ ractices of social responsibility: an organization's
responsibility and recognition of fs-social responsibility, and its identification of and
engaging engagement witheiks stakeholders. It provides guidance on the
stakeholders relationship bet an organization, its stakeholders and society, on
recognizing the coré-subjects and issues of social responsibility and on
an organization's sp@ of influence.
Guidance on social Clause 6 | Explains the core subje@ nd associated issues relating to social
responsibility core responsibility (see Tableﬁ or each core subject, information has been
subjects provided on its scope, its r@gnship to social responsibility, related
principles and consideration (@ related actions and expectations.
Guidance on Clause 7 | Provides guidance on putting sv responsibility into practice in an
integrating social organization. This includes guida ated to: understanding the social
responsibility responsibility of an organization, int&graging social responsibility
throughout an throughout an organization, communi& n related to social
organization responsibility, improving the credibilityaZn organization regarding social
responsibility, reviewing progress and impge€iNg performance and
evaluating voluntary initiatives for social reSpo J)ility.
Examples of Annex A | Presents a non-exhaustive list of voluntary initi s and tools related to
voluntary initiatives social responsibility that address aspects of one™r more core subjects or
and tools for social the integration of social responsibility throughout an organization.
responsibility
Abbreviated terms Annex B | Contains abbreviated terms used in this International Standard.

Bibliography

Includes references to authoritative international instruments and ISO
Standards that are referenced in the body of this International Standard
as source material.
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